How we (humans) perceive an effective
website when we think about our own website
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How we (humans) actually behave
when we use the web

We have a human thought

We go to a search engine and
try to guess which words to use to find an idea

We smell corporate / marketing speak
filter it out mentally, and continue looking for ideas
(often without leaving the search results)

Follow link to idea deep in
(hopefully) your website

Most of time we're a little
confused about the generic call to
action, more likely to call or email

if still interested
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How we should perceive our website,
based on our own (human) use
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Turn the circle on it's side,
look familiar?@

How to get
started
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Why we, as humans, like the way
"social media" matches our behavior

The whole point is to express actual ideas

Every idea is presented on a page designed
to be a good starting point for a visitor

Your call to action is direct and in the
context of your idea, related to my thought

Extremely simple interactive model
consider idea => act and/or converse

Respects visitors attention enough to link off to other related
ideas and encourage a visible ("findable") distributed
discussion
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Why "social media" has changed branding™

Social Media is what Love does
Everyone responds to what Love does

Personal, emotional, genuine media has (much)
more credibility, even if it's not as pretty

Contact larry@shadowbox.com

*bonus slide
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